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Project SparkBox
*Tha firat ad unit that will let brands do effactive word-of-mouth
marketing at scale.” Leo Bumett partners with Facebook for a

groundbreaking effort to create an innovative new advertising unit.

Check out the original piece about our new relationship with
Facebook from the Mew York Times, Chief Innovation Officar
Mark Renghaw's chat with Crain’s Chicago Business and our
own conversation with digital strategist Jake Setlak.

Breaking Work

We've got a huge collection of new creative to share
this month. Hara's a sampling of some of the best:
LEB/MHong Kong follows on the groundbreaking "Hidden
Sound” effort for Zoo Records with "Hidden Live,” an
immersive experience that deliverad fres live mobile
concerts to fans of indie music. Buencs Aires debuts a
new Car One campaign that warns potential car buyers
about suspact vehicle histories. A bicycle and sewing

maching share a connection in a chaming film from Iberia
for tha Mew Museum Shop. An unlikely pair of rural tourists
embark on an eye-cpening trip to the big city in a new spot

Leo Lens

Shoppers are changing the rules of retail by uzing social media
to leam about, interact with, and purchase brands. How o
navigate this new world and activate this new breed?

The anzwers lie in an understanding of social behaviors and
channelz, and how they interact to influence shoppers.

Read more

Follow: us o

from Zurich, and the Sukiennice Muzeum places visitors
in the middle of incredible visual naratives.

Cannes Predictions

Thres weeks and counting until the 54th annual Cannes
Lions. Study up at Cannesz Pradictions, whare you'll
learn everything you nead to know in advance of the
industry’s most prestigious festival. Get inside tips on
the hottest Lion contenders, and inzight from the most
awarded creative directors on tha planat.

LEOLENS

Ak EYE OH THE BRIGHTEST THOUGHT LEADERSHEP FROM
LEDQ BURRETT'S QGLOBAL METWORK.

twitkter Yol vimeo I3

I ‘ v(?‘ HumanKind

2011 Le Bumett Wiondakde, Inc. and Arc Worldeide, Inc.

Lao Burnatt, 35 West Wacker Drive, Chicago IL S0


http://www.nytimes.com/2011/04/27/business/media/27adco.html
http://www.vimeo.com/24273255
http://www.chicagobusiness.com/section/multimedia?project=Chicago%20Business%20Today&title=Facebook%27s%20new%20relationship
http://leoburnettworldwide.tumblr.com/post/5022598356/zoo-records-hidden-sound-leo-burnett-hong-kong
http://leoburnettworldwide.tumblr.com/post/5021458374/car-one-party-leo-burnett-buenos-aires
http://leoburnettworldwide.tumblr.com/post/5018097913/peseta-for-the-new-museum-shop-the-bicycle-cap
http://leoburnettworldwide.tumblr.com/post/4928129516/switzerland-tourism-more-than-just-mountains
http://leoburnettworldwide.tumblr.com/post/5017410927/sukiennice-museum-secrets-behind-paintings-leo
http://www.cannespredictions.com
http://leolens.leoburnett.com/index.php/2011/06/social-shopping/
http://www.facebook.com/LeoBurnettWorldwide
http://twitter.com/#!/LeoBurnettBlog
http://www.youtube.com/LeoBurnettWorldwide
http://www.youtube.com/LeoBurnettWorldwide
http://leoburnettworldwide.tumblr.com/

