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Deeper Dish: Leo Burnett and Arc Worldwlde

@ South By Southwest Interactive

Didn't make it to Austin? Have no fear because wa've got you
covared. We sant a delagation to report on the biggest interactive
evaent of the year. The full collection of dispatches can be found
ovar at Despar Dish hittp/fwewiw desperdish.com, but hare are a

few highlights:

Brian Barthelt addresses the death of the relational databasa.

Fran Diamond sxplains how form informs function whan dasigning
interfacas for the iPad. Rich Dominguez offers some tips on making
ideas reality. Jeremy Bacharach uncowvears tha secrats behind the
success of Angry Birds. Dan Edwards answers the four guestions
ha's most asked about HTMLE. Molly Garris axplores what agancies
can learn from software companiss. Kemi Soukup reflects on zoms

recurring themas from the waak.

.Aﬁ_éﬁca‘s most

important
'shopping partner

Leo Lens: Marketing to

the Moblle Shopper

It won't be long befors all shoppers
will ba mobile shoppers. K might
surprise you, but the answers
about how to win with mobile

shoppers are not about technology.

It"s not about mobile sitas varsus
apps, iPhona versus Android, or

aven retailers versus manufacturars.

The answers are found by looking
through tha ayas of tha mobila
shopper. Find out who they are
and how mobiles have become
the most important shopping
partnars.
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Earth Hour

Earth Hour 2011 challengad all of us who call this planet home
1o “go beyond the hour” and make a change to help the planst
aven after tha lights are back on. Once again the event was a
smashing succass —chack out Earth Hour by the numbars hare.

THE LEQ BURNETT BLGG

Best of the Blog

Collecting a few posts you may

have mizsed from the Leo Burnett

blog:

- What the new Facebook Pages
modifications mean for your
brand's voice and behavior

- How to best infuse a brand with
Random Acts of Kindness

- Developing the lzxicon of human

behavior we call Behavioral
Archetypes

- Gabe McDonough visits
Austin for the real South By
Southwest

&

2,/

= B =
AW k= =]
|

e . e

‘ @, ‘ HumanKind

S 2011 Leo Bumett Wordwids, inc. and Arc Wordwide, Inc.

Breaking Work
The Global Product Committee
can be a tough crowd to impress.
At last month's first quarter
meeting, only 46 pieces netted a
T+ while a mere 15 earned B-ball
distinction.

Here are a few standouts:

- leria's one-of-a-kind retall
expernience for Sony PlayStation
delight= both heroes and villains

- Sydnay continues to redefine
people's relationship with
photography in its new work for
Canon EOS

- Kellogg's Special K asks women
what they gain when they lose in
this effort from Chicago

Click here to 522 more new gems.

We Traveled So You Didn't Have To

The 1011 Global Product Commities met in Lisbon last
month. Over the course of four days the group watchad
and evaluatad nearly 500 pieces of work. We returned
with thiz video raport.

ywi@ vimeo T3

Lao Burmett, 35 Wesl Wacker Driva, Chicago IL 80601
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